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Objectives

*How does social media work?
*Why does it work?

*How does it affect you?
*Does it affect your practice?
If so how?
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| t al | started

VHMA story, Brenda Tassava, Lisa Yackel et Al
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http://www.facebook.com/photo.php?op=1&view=global&subj=552156754&pid=186509&id=1467880349

McKee Pownall Equine Services
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What is this thing?
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Time to Play!
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What is this? How does it relate?
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Is the concept new?

*

80r'S FABHRGE CRGANICS SHAMPOOOOMVEROAL WHEATHERLOCK EARWRYNES WOH D SPOOF iv
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NThe purpose of a business Is to
create a customereé .
Who creates cuet
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- Peter Drucker
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The Wisdom of Crowds

by James Surowiecki

THE

Wispom or CrowDs
\ J,\\u._\ SurROWIECK]

Why the Many
Are Smarter than

*Decentralized wisdom
Large groups of people
are smarter collectively
than an elite few

*We all benefit from the
experiences of others.
«Often this is how we
first learn about things

THE EVOLUTION OF VETERINARY PRACTICE



How Does it work?

Don't go
: Gotof there —bad
Coo | they hay service
deals! s Waitfor thé _
{ Coolt T\ “perad
Y-

FCheck this
out!
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|l t's building a bond, for
drawing those in your network closer to your

busi ness. |l t’ s |l everagin
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Social Media Resources

Click to LOOK INSIDE!

The

TIPPING POINT

How Littidhings Can
Make o Bi®Difference

MAarLcoLm SOCinnomiCS

GLADWELL how social media transforms the
way we live and do business
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Resources specific to our profession

Social Media for
Veterinary

Professionals
Brenda Taossava, CVPM. CV)
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Purpose of this Presentation

To review the impact of social media on how we
| earn within today’s heal

To investigate what that may look like in the
future
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To see if, and how we might integrate social
media into aspects of client education/patient care

THE EVOLUTION OF VETERINARY PRACTICE




(2]
=
o
-
=)
-
o
L)
>
o«
=
=
<
w
-
w
=

t i ng t

<

Aum Soad Netwaleng  BrodkUnnersiy fiv

he Way

THE EVOLUTION OF VETERINARY PRACTICE



“"We shape our too
t h e y S h I\arp1ael McUuISnn,”s ( 1995)
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Social Media and Self Directed
Learning

Pace Yourself!

Remember, each member of your
team is learning at their own level
and speed:

*\/eterinarians
«Technicians
*Receptionists
*Kennel staff
«Groomers
Clients
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Synchronous and Asynchronous

brainstorming, mind
map online, on phone

Tools

=

§ Blogs/ Wordpress Twitter/ Facebook / VIN, VSPN

< Linked In

-

: Podcasts, web radio RSS feeds - news Elluminate/Wimba
: iTunes - music Go to Meeting/Net Meeting A Vet Tool

S MindMeister — Voki/animoto (animation) Audacity (audio)

Video sharing/You Tube Slideshare, Flickr Skype
Zoomerang (survey) Survey Monkey/Lion Power Point/Prezi
Wi Kk + eéncyclopedia Weebly.com - websites Sakai/Blackboard
style sites

Simulations/Second Life TweetBig/HooteSuite Craigslist/Kijiji



How do all these tools apply to
Veterinary Practice?

*Hire

*Recruit

*Train staff

*Educate clients

*Increase referrals

*Book appointments

*Send updates, reminders,
Inform clients about recalls
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How do all these tools apply to
Veterinary Practice?

*Web pages

Pet Portals

*Texting clients when pet is out of surgery, or
waiting to see the vet

*On Line CE for staff and vets

*Increasing Communication to internal and
external clients
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Social Media Use Survey

Please answer the following questions on a

»

S

-

2

8 scale of 15 1 2 3 4 5 6[Totals|Mean

E | have used social media at home 4 5 4 2 5 4 24 4.00

g | have used social media at work 3 4 3 2 5? 17| 3.40

= Social media helps me to do my job 2 2 3 2 5? 14 2.80

- Social media helps me stay connected with

g friends 3 4 4 4 3 3] 21 3.50

= | have shared social media with a friend 4{? 3 2 2 2 13| 2.60

She We are allowed to use social media at

= work 1 2 2 3 5/? 13 2.60

=~ | have used LinkedIn 3 3 1 1 1 2| 11] 1.83

£ | have used Twitter 2 1 1 1 1 1 8 1.33
| have used Facebook 4 4 4 4 1 3 20 3.33
| have used YouTube 4 2 4 5 3 4 22| 3.67
| have used Skype 1 1 1 5? 1 9 1.80
| have read a blog 3 2 2 4 2 1 14| 2.33
| have posted to a blog 1 1 1 1 1 1 6] 1.00
| have written a blog 1 1 1 1 1 1 6| 1.00
Rate the number of hours per week you
spend on social media from 1-5 1 5 2 1 5 2 16| 2.67

*1 being Never, 5 being Often THE EVOLUTION OF VETERINARY PRACTICE




Commonly Used Social Media Tools

0 15 30 45 60 75 90

Twitter
Blogs
LinkedIn

Facebook

YouTube or other video

Social bookmarking sites (i.e.; Del.icio.us )
Forums

StumbleUpon
Digg, Reddit, Mixx, or similar site
FriendFeed
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900 people in the survey pool, based on %
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Benefits of Social Media Marketing

0 15 30 45 60 75 g

generated exposure for my business
increased my traffic/subscribers/opt-in list |

resulted in new business partnerships

helped us rise in the search rankings
generated qualified leads

reduced my overall marketing expenses
helped me close business

Social Media Marketing Industry Report
By Michael Stelzner
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Is Technology Really Progress?

Does it fit your practice and your
clientele?

Is Social Media Freeing
up your time?
Or will it overwhelm you?
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Bottled Water — an analogy

SNOILNTO0S AHVNIHAL3A 201 jpaouu]



And Now......

tap
water

IS, o
average,

m M L= 500 times
PN PN TN N PN cheaper than

bottled water.
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“In 1967, in a US Senate Subcommittee, it
was predicted by futurists, that by 1985 US
citizens would be working 22 hours a week with
t he advent of the NEW cor
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-Richard Swenson
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" Few companies that installed computers to reduce

the employment of clerks have realized their
expectations... They now need more, and more
expensive clerks even though they call them
‘operators or - progr amme

- Peter Drucker
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Social Media Summary

Ties into many aspects of veterinary practice &
client Education:

APublic Relations

ABuilding your brand in the community
ATechnology — doing everything from your phone
ACommunications — internal/external clients
AOn-line/Distance learning for vets and techs
AWorkplace learning for staff

ASocial Capital — referrals, word of mouth

THE EVOLUTION OF VETERINARY PRACTICE



Why Use Social Media?

/' t’s everywher el
‘e t°s no | enges eatwbl i sh
' t°s mobi | e

ey t°sSs convenient

*The next generation will have grown up with it
o/ t * s TNeebkly wotdpress, facebook, twitter
It can build your brand and draw clients into
community with you.
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* Mi ke’ s Story...
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Check and Balance
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Z « How does social media \Ad
£ work?

w

" « Isit new?

: » Does it tie into your
S practice?

=  If so how?

« Will it be cumbersome and
oppressive or will it be
freeing and save us time?

THE EVOLUTION OF VETERINARY PRACTICE
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Do you have the
information you
need?

Can you make an
informed decision?

How did you get
that information?

Will you choose to
take that risk?

THE EVOLUTION OF VETERINARY PRACTICE
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