
Social Media and Self Directed Learning



Objectives

•How does social media work?
•Why does it work?
•How does it affect you?
•Does it affect your practice?
•If so how? 



It all started in Savannah, Georgia…

VHMA story, Brenda Tassava, Lisa Yackel et Al

http://www.facebook.com/photo.php?op=1&view=global&subj=552156754&pid=186509&id=1467880349


McKee Pownall Equine Services



What is this thing?



Time to Play!



What is this?  How does it relate? 



Is the concept new?



ñThe purpose of a business is to 

create a customeré..

who creates customerséééò

- Peter Drucker



The Wisdom of Crowds 
by James Surowiecki

•Decentralized wisdom 
•Large groups of people 
are smarter collectively 
than an elite few
•We all benefit from the  
experiences of others.
•Often this is how we 
first learn about things



How Does it work? 

It’s Public Relations –It’s Word of Mouth Referrals 
It’s building a bond, forming a community and 
drawing those in your network closer to your 
business.  It’s leveraging your social capital 



Social Media Resources



Resources specific to our profession



Purpose of this Presentation

To review the impact of social media on how we 
learn within today’s health care team

To investigate what that may look like in the 
future

To see if, and how we might integrate social 
media into aspects of client education/patient care



Shifting the Way We Think…..



“We shape our tools, and thereafter 
they shape us” Marshall McLuhan’s ( 1995)



Social Media and Self Directed 
Learning 

Pace Yourself!
Remember, each member of your 
team is learning at their own level 
and speed:

•Veterinarians
•Technicians
•Receptionists
•Kennel staff
•Groomers
•Clients



Synchronous and Asynchronous  
Tools

Blogs/ Wordpress Twitter/ Facebook /
Linked In

VIN, VSPN

Podcasts, web radio RSS feeds - news Elluminate/Wimba

iTunes - music Go to Meeting/Net Meeting A Vet Tool

MindMeister –
brainstorming, mind 
map online, on phone

Voki/animoto (animation) Audacity (audio)

Video sharing/You Tube Slideshare, Flickr Skype

Zoomerang (survey) Survey Monkey/Lion Power Point/Prezi

Wiki’s –encyclopedia
style sites 

Weebly.com - websites Sakai/Blackboard

Simulations/Second Life TweetBig/HooteSuite Craigslist/Kijiji



How do all these tools apply to   
Veterinary Practice?

•Hire
•Recruit
•Train staff
•Educate clients
•Increase referrals
•Book appointments
•Send updates, reminders, 
•Inform clients about recalls  



How do all these tools apply to   
Veterinary Practice?

•Web pages
•Pet Portals
•Texting clients when pet is out of surgery, or 
waiting to see the vet
•On Line CE for staff and vets
•Increasing Communication to internal and 
external clients



Social Media Use Survey  

Please answer the following questions on a 
scale of 1-5  1 2 3 4 5 6Totals Mean

I have used social media at home 4 5 4 2 5 4 24 4.00

I have used social media at work 3 4 3 2 5? 17 3.40

Social media helps me to do my job 2 2 3 2 5? 14 2.80

Social media helps me stay connected with 

friends 3 4 4 4 3 3 21 3.50

I have shared social media with a friend 4? 3 2 2 2 13 2.60

We are allowed to use social media at 

work 1 2 2 3 5? 13 2.60

I have used LinkedIn 3 3 1 1 1 2 11 1.83

I have used Twitter 2 1 1 1 1 1 8 1.33

I have used Facebook 4 4 4 4 1 3 20 3.33

I have used YouTube 4 2 4 5 3 4 22 3.67

I have used Skype 1 1 1 5? 1 9 1.80

I have read a blog 3 2 2 4 2 1 14 2.33

I have posted to a blog 1 1 1 1 1 1 6 1.00

I have written a blog 1 1 1 1 1 1 6 1.00

Rate the number of hours per week you 

spend on social media from 1-5 1 5 2 1 5 2 16 2.67

*1 being Never, 5 being Often



Commonly Used Social Media Tools

900 people in the survey pool, based on %



Benefits of Social Media Marketing

Social Media Marketing Industry Report

By Michael Stelzner



Is Technology Really Progress?

Does it fit your practice and your 
clientele?

Is Social Media Freeing

up your time?

Or will it overwhelm you? 



Bottled Water –an analogy



And Now……



“ In 1967, in a US Senate Subcommittee, it 
was predicted by futurists, that by 1985 US 
citizens would be working 22 hours a week with 
the advent of the NEW computer technology”

-Richard Swenson



“Few companies that installed computers to reduce 

the employment of clerks have realized their 
expectations... They now need more, and more 
expensive clerks even though they call them 
'operators' or 'programmers.'”  -

- Peter Drucker



Social Media Summary 

Ties into many aspects of veterinary practice &  
client Education:

ÁPublic Relations
ÁBuilding your brand in the community
ÁTechnology –doing everything from your phone
ÁCommunications –internal/external clients  
ÁOn-line/Distance learning for vets and techs
ÁWorkplace learning for staff
ÁSocial Capital –referrals, word of mouth



Why Use Social Media?

•It’s everywhere!
•It’s no longer “new” –it’s established
•It’s mobile
•It’s convenient
•The next generation will have grown up with it
•It’s free!!!  Weebly, wordpress, facebook, twitter
•It can build your brand and draw clients into 
community with you. 

•*Mike’s Story…. 



Check and Balance

•How does social media 
work?

•Is it new?

•Does it tie into your 
practice?

•If so how?

•Will it be cumbersome and 
oppressive or will it be 
freeing and save us time?



Relating Back…….
•Do you have the 

information you 
need? 

•Can you make an 
informed decision? 

•How did you get 
that information?

•Will you choose to 
take that risk?
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